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THERE'S NO TIME LIKE THE PRESENT FOR THE GOLF
INDUSTRY TO PROMOTE AND ASSERT ITS LEADERSHIP
ROLE IN PRESERVING THE ENVIRONMENT
r |

-

heword “aolf* never  on global warming, "An  to pands for the benefie of |
appeared in “Sllent  Inconvenient Truth” That  the viewers back homse,
Spring.” Rachel Car-  doesn't mean the indus- But just as there were

sons seminal work pab-  try's record was squeaky  winners and losers out

lished in 1962 that out clean then, now or at any  of the tectondc shift in

lines the impact ¢ hemicals  time in between. Indeed, it spired by Carson's book

have on the environment seems everyone has heard  (the chemical industry

Mor is the game cited in  tell of a fsh kill at courses  eventually held space in

Al Gore's 2006 Academy  here or theve, or a litile both camps), the same is

Aoward winning |.':|II:l.".'|||.'II| food coloring being added  certain to be true of the
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curremd focus on climate -.'h.mgu. Mews
headlines are heavy with Kyoto, green
house pases and shrinking polar ice caps.
Meanwhile, with fossil fuel burners and

high carbon emitters in the crosshairs

thess days, scientists are scrambling for
alternatives in a world committed o
perpeiual economic growth

Given this setting, inding ways to
do pood (for the environment) while
doing well {for your business) are more
hi;.;'.':h_.' |.||:|u.'|J. than ever, Mo one can yet
justifiably claim that golf is the perfect
citizen environmentally, Whao is, really?
But if chean, green and sustainable are
the goals, then the industry is certainly
closer than it was only a decade or two
AgT What's maore, the H-'-"" il'llh“rl'!.-' is
unmistakably closer than ndustries
that depend on extraction and combus
tiom for production

Sn, is it possible that in time golf,
which has histor Il.'-iH'}." heen a EaTget for
extremist greens of the non-putting
variety and occasionally disgruntled
nriy_hf:-nr's;_ could be embraced as part
of the solution, universally accepted as
one of the good guys?

Some, like Greg Lyman, director of en
vironmental programs (or the Emviron
mental Institute for Golf (EIFG), believe
that time is nosw. With a master’s |'|l}'Jli'
in science from Penn State Liniversity

M GOLFBUSINESS July 2007

and a bachebor's degree in landscape hor-
ticulture from Michigan State, Lyman is

so daliberate in comersa

thomn and comfortable leaving a little dead
air wihibe he et heis his thoughts. 50 when
e pPronounces ﬂnli r\e'.1c!:,-' to “unleash the

srmart. Hie'

beast™ an its robe in the environment, it's
not just the job talking, On the contrary,
Lyman contends that with its existing
environmental performance, golf com-
mands what, El:i'l.'l'rl thee rrming, conld be
termed a very comenient truth

Greg Norman, the Hall of Fame player
amdl renowned course architect, apgrees,
pethaps not surprisingly. As chainman
of the EIFG advisory council as well as
a rustes r)f 1'|'u'- rwg.'uru:-'.iln:lll. he is, ina
sense, one of Lyman’s bosses. But with
his fortune made and diverse business
interests around the globe, golf and the
ervironment didn't have bo be a fght with
Tis name o it Morrman wanted it .t|'|llll|ah
And he belioves others shaonld join .

“The emphasis on  environmental
compatibility and sustainability is reach
ing all corners of socety,” Norman says
“It’s no longer optional to be green.”

Ag Morman, himsell a H:iH CONErSE

OWNET, Sees it, oWmers and opErators
shiould wse all available means to com
muicate r|'|1' |'-|1'L'1r'-e'-r||1'||'-r|I.|.|I FECEe-

ational and economic value golf courses
provide to communities. “Mo other busi

niess delivers the comprehensive value
and sustaimability of golf couraes,” he
says, “We have been reluctant to market
in 1|'|i,~a manner, but we rf-'.|||.:|r dio have a
pood story to tell.”

Lyman acknowledges that a reticence
exists and concedes there is some basis
for it, "Environmental isaues are emo
the
bk ol .1||m|_‘-|,:.' .'|rr|u|.|1-:! |]'||"I'I:|, ik a kimil oof
black cloud,” he says. *But to me, that's
part of the opportunity, a great oppor
tumnity for golf to be congidered a leader
snvironmentally, within the world of
sport and within the wider community

tional and contentious 5 abways a

Everything golf needs to be successful in
that effart is there.”

A CHANGING LANDSCAPE

At tirnes, golf might not have been
an idrﬂi som to Mother l.:.-.ll'l:|'|I bt l:h-:r'r.-'*-
near universal agreement within the n
dustry that the game is better behaved
than some long-standing perceptions
wouldd suppest, As the EIFG Web site
states: "Many times, information provid-
ed in the news media s inaccurate or mis
leading.” That's why Lyman is aften met
with raised evebrows when be explains
his job to st r.iu:_p:rq “It seems that some
fimid the idea of golf and the emdronmaent
a very intriguing connection,” he nokes,
"It's ome they ponder for a moment.



"ENVIRONMENTAL ISSUES ARE
EMOTIONAL AND CONTENTIOUS—
THERE'S ALWAYS A LOT OF
ANXIETY AROUND THEM, LIKE
A KIND OF BLACK CLOUD."

Impressions that golf guesles water or
& cavalier with chemicals rank closely with
the “rich white man's sport” perceptions
when it comes to costly misconceptions,
As a result, some regulators and legislators
with inadequate or inaccurate understand-
ings have been reluctant to come to the
table or obdurate when they do, That can
sting a business that is subject to the rules
and laws those same officials write, This is
particularly true in an age when agencies
are increasingly forced to arbitrate on is-
sues of land, water and habsieat,

Bill Kubly, founder and chisf execu-
tve officer of Landscapes Unlimited,
has experienced thar fallout in course
construction and ownership, “When |
have an area in the middle of a fairway
that's 12 feet by 20 feet with a couple of
cattails growing there and they require
me to keep that, when I'm very happy
to create an area 10 times that size,
that's to the point of being ridiculous ™
he says. “It's very frustrating when a
development is totally handeuffed by a
local agency that really deesn’t under-
stand how good golf can be (for the en-
viranment). In some parts of the coun-
try, it's made it cost-prohibitive ta build
a golf course today.”

One of the most environmentally at-
tuned polf course architects of this era,
Tom Deak, agrees that what decision-
makers don't know can hurt operators
and the industry as a whole. “Environ-
mentalism is real, but it's partly a political
essue, too,” he says, “Golf suffers most in
the political arena because the majority
of people don't play and because in many
ccamnitries, it's seen az an elitist sport.”

If politicians don't “get” golf, do golf
course owners truly “get” the environ.
ment? Doak, for one, doesn't think so—ar
least in broad terms. “They're focused on
the customer or member who complaing
there were weeds next to the cart path on
the second hele; they don't think about
the outsider who isn't going to pay for
golf. But it's the outsiders we have to pay
more attention to, if we want the game ta
be accepted as 4 good neighbor environ-

memtally, You can't be a good neighbor if
you never even aay hello,™

Morman believes golf course own-
ers who realize and relate the fact that
they're selling more than 18 holes of tee
to green are most likely to win friends
and favor, “Golf courses are sanctuaries,”
he says. “The green space they provide
is often taken for granted. But consider
what they do to filter run-off, dust and
pollen, to provide wildlife hahitat, to cre-
ate a cooling effect and se much more.,
Owners need to leverage these assets.”

Jim Chaffin has developed courses
from the Carolinas to Colorado, and it's
no exaggeration to say that he lives the
message Morman prometes. At Cheches-
see Creek Club and neighboring Old
Taby Links, outside Hilton Head, South
Carolina, as well as Koaring Fork Club near
Aspen, Chaffin has used sensitivity to the
environment as a primary selling point.
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“To me, it's economic self-en-
lightenment,” Chaffin says. "In this
increasingly  homogeneous,  digi-
ti¥ed, impersonal world that we're
living in, we're moving away from
the things that are real and authen-
tic. One thing that will keep people
satisfied in the game and get new
people into the game is to provide
that natural, pleasant sutdoor expe-

*"Honestly, | could be wrong, but most of
those types of arganizations have been
lind of quiet once the industry has ad-
dressed their issues nose to nose and said
here’s what we're doing.”

Of course, not all costs are imposed
by regulations. What of the potential
miwcormiers whe never quite make it to
the driving range because of what they've

heard through the grapevine? Surely

“TO ME, IT'S ECONOMIC
SELF-ENLIGHTENMENT. IT'S

ABSOLUTELY GOOD FOR BUSINESS.’

rience that they're missing. It's ab-
solutely pood for business.”

At Roaring Fork, initial puhblic
opposition and couned]l trepidation
turned in direct proportion to the de-
groe of openness and environmental
commitment displayed by the devel-
opers, It wasn't an ecasy task, however,
The largest crowd in the history of Ba-
salt Town Council turned out with a
resounding message of “no” when the
development was first presented. In
the years that followed, the develop-
ers worked with a local group promaot-
ing organic farming to introduce a bio-
islands approach to the project, They
also established and funded the Roar-
ing Fork Conservancy to watchdog
watershed health, and staff members
were ancouraged to participate in reg-
ular training in methods and regimes
sensitive to the environment, This il-
lustrates how, as new neighbors, Chaf-
fin and his partners went out of their
way to, as Doak puts it, “say hello.”

Kubly supports the notion thae golf
has to veach beyond its own borders,
and belbves it has happened —at least to
some degree. "1 think over the kong term,
the rabble-rousers—although 1 hate to
wse that term—and the tree-hugger or-
ganizations have come around to see that
golf i really doing its part and putting
its money where its mouth " he says.

that’s revenue that will never be realized.
For instance, Mancy Lopes upset some
polf course superintendents several years
hack when, during a telecast, she chided
a player for licking a spot off a ball before
placing it back on the green. “5he made
it sound like the green was covered in
chemicals” recalls Harold Burns, super-
intendent at the Country Club of Spar-
tanburg in Scuth Carolina.

Therein lies the crux of golf's imape
problem. “In the absence of accurate
information, people rely on whatever
information is there” Lyman says. “It's
a constant battle”

FIGHTING THE GOOD FIGHT
Chwen Larkin has felt the brune of
suspicions some harbor towards golf.
When private wells next to Vineyard
Golf Club, which Larkin founded and
where he now serves as president,
showed elrvated nitrate levels, fingers
pointed sharply at the golf course. But
the course, which is located on Martha's
Vineyard In Massachusetts, just hap-
pens to have been recognized as the
most envircnmentally friendly in the
nation by Golf Dipese, among other
groups. Bio-stimulants and composted
fertilizers have replaced conventional
pesticides, and the course is dotted with
lysimeters that measure multiple as-

pects of the hydrological cycle,



Thank God for those lysimeters”
Larkin sa "We were able to prove
bl tely r|'|.;.| this was not a problem
caused by the polf courss.”

Even still, Larkin concedes that polf

28 prove to be easy scapepoats.
“When something poes wrong in the lo
cal cmmunity, if you have a j!plf COMEFSe

¥, the first entity that's godng to be

blamed is the golf course” he savs,
[n one of those ironies that often

inspires skepticism among the uniniti

ated, the so-called chemical indusi ry
the one so clearly targeted by Rachel
Carson—has been at the cutting edge of

much of golf's environmental propress.
The prople who make chemicals have
put a lot of time and money into v
us more benign products” says Larkin,
who alse serves on the EIFG advisory
board, “Forget about altruism; the ¥ un
derstand from a business model that
they hawve got to provide products that
will be benign to the environment,”
These days, chemical companies that
evolved from lengthy ancestral lines
have redefined their business. Syngenta,
for example, markets ltzelfl as a3 manu-
tacturer that sells “crop protection” and
through *“in
novative reseasch and technology” By
extension, much of what has been devel
oped for golf has also helped to clean up

“sustainable agriculturs”

the act of other sectors,

“Dur industry has a long history of
leading the way when it comes to re
search and working with academia, and
that only increases as we move forward.”
says Joe DiPacls, golf market manager
I don't believe anyone in
the core of golf has ampthing but the love

for Sympenta

of golf, the outdoors and the sustainabil
ity of the environment at heart when
they wake up in the morning,”

That being the case, THPaola sees the
Saburation
issues as a green light, so to speak, for

recent coverapge on climate
the kind of “marketing” Norman recom-
mends and “beast unleashing” Lyman
[YiPaola speaks of a growing

“public acceptance of all things green”

advocates

and of golf courses being the “last resort
for wildlife™ in urban settings "Leeming
with .1'uh||: anid buildings*

"Golf has every right to be proud of
he adds.
meed bo make that visible. Bvery individu-

what it has done,’ “There'’s a
al—owmeer, LT |r|I|-1'|r||-||I, professional,
manager—we all bear an sbligation.”
Larkin concurs but wonders if the
industryis truly ready for a main-seagp
production casting golf and the envi
Juliet
erally, | think that the leaps forward

ronment as Romeo and “Gen
will come
l::'hl
course guy’

when
rolf
can
debate the non
believer and say,

regular

Listen, we cut
d0 percent less
grass than we
uged to, we use
less insecricides,
less  fertilizers,
b i isaline,™

says Larkin, noting
that timeframe is
more likely to be
bwe wears
12 months.

than

Perhaps that's
where  Lyman's
confidence comes

in e play.

year, the EIFG
embarked on an
exXbeEnsmme T

cse to map the
of pgolf
CONIFSEs aCross the
country, Instead
of roads and
seums, the mLap

Betwaen
nalure

(or profile) will
ahw the physical
features found on
polf courses, the
LT
intendents use to
them,

praclices

ated inputs and outputs. (For more infor
I'l'h'l"ll. 1, wistt wirweilgorgfedge )

“Thiz project will be instrumental in
giving owners information,” Lyman says
“Well know where polf is strong and
where we might look to do better, Tt will
help individhal owners and the inchastry
And it will be a really
perwerful toal when setting public policy

In other words, golf's truth conve-

prearitize efforts.
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